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TbProBCKA NOJIUTUKA
3A NPOOAXKBA HA TbPrOBCKU CbOBLLEEHUA
B NMPOrPAMATA HA TEJIEBU3UA 7/8 TB
3A 2024 TrOANHA
OoBLUU NPUHUUNMU
YcnoBuaTA, ONUCAHU MO=AONY, PEFNIAMEHTUPAT HAUYMHWUTE HA MPOOAXKEA HA
PEKJTAMHO BPEME oT 7/8TB.
TENEBU3NOHHO PEKJIAMHO BPEME HA 7/8 TB MOXE 1A BbIE 3AKYNEHO MO EAWH
OT CNIEAHUTE HAYMHU:
C LEHA HA PEMTUHI TOUYKA
C LEHA HA U3JTbYBAHE
C LEHA HA NAKET
MNPy 3AKYNYBAHE MO LEHA HA PEATUHI TOUKA, JJOCTABSIHETO UM CE FAPAHTUPA HA
100% 3A BCUYKM PEK/IAMHU ©®OPMU, C M3KJIIOYEHME HA TMPOAYKTOBO
MO3ULUNOHUPAHE. MHOOPMALIMATA 3A PEMTUHIA U MOHUTOPUHI LUE CE OTUUTA
cnpamo OAHHUTE HA FTAPB AvaueHc MEXBHbPMEHT Bonrapus. FAPAHLMATA HA
PEATUHI TOYKM E B CUINA CAMO KOrATo 7/8 TB W3BLPILBA AETAWMIHOTO
MAAHUPAHE MO AHW W YACOBM MOSICU.
MPy 3AKYNYBAHE MO LUEHA HA W3/TbYBAHE, K/MEHTUTE MOTAT OA W3BWPAT
KOHKPETHW NPEOABAHUS BE3 OTPAHUYEHUE B EPOS1 UM, BE3 FTAPAHLIUSI HA PEATUHI
TOUKU. U NPU ABATA HAUMHA HA KYNYBAHE, C/IEABA A CE HAYUCTISIT PA3NIMYHUTE
KOE®PULMUEHTU, HAOLEHKW U [OOMBJIHUTENIHU TAKCU, OMUCAHM B HACTOSILLATA
MONUTUKA, KbAETO TE CA NMPUNOXUMU. KNTMEHTUTE MOTAT A MON3BAT BCUUKMU
BULOOBE OTCTBMKWU, OMUCAHM B HACTOSILLATA MOJIMTUKA, AKO OTrOBAPSIT HA
YCJIOBUSITA 3A MON3BAHETO UM.
IMPU 3AKYNYBAHE HA PEKJTAMHO BPEME NOJ ®OPMATA HA NAKETWU, NJIAHUPAHETO
HA W3TbYBAHMSITA CE M3BBPWBA M3usno ot 7/8 TB, Kato
PEKNIAMOATENAT/ATEHUMSITA 3ASIBSIBA MEPUOM, Ab/DKUHA HA KJIMMN U BIOMXKET,
KOWTO TPSIEBA [OA FEbOE YCBOEH B PAMKUTE HA YETUPUM cEOMMUM. AKo
KAMMAHUSITA U3NIU3A U3BbH YETUPUCEAMUYHUSI NMEPUOM, CYMATA CE YBEJIMYABA
MPOMOPLIMOHAJIHO HA VBENTMYEHUETO HA MEPMOAA. 3AKYNYBAHE HA PEK/IAMHO
BPEME MOJ ®OPMATA HA MAKET BAXW CAMO 3A WU3NbYBAHE HA PEKJIAMHU
KJIUMOBE.
7/8 TB vMMA nPABO BE3 NPEABAPUTESIHO OfOBEPEHME HA PEKJIAMOOATENSI WK
PEKNIAMHATA/MEAMS ATEHUMSI [OA PA3MECTBA A0 15% OT OBWMS BPOM
WU3NTbYBAHUSA, 3ASIBEHW B CbLOTBETCTBME C [OTOBOPEHMUTE YCINOBUS MEXAY
CTPAHMTE.

BcHUKM LIEHM CA ®OPMUPAHM HA BA3A PEKJIAMEH KMN € Ab/MKUHA 30 CEKYHAM.

7/8 TV SALES POLICY 2024

GENERAL PRINCIPLES

THE CONDITIONS, DESCRIBED BELOW, REGULATE THE SALES OF COMMERCIAL TIME
FROM 7/8 TV. THE TV coMMERCIAL TIME OF 7/8 TV CAN BE BOUGHT IN ONE OF
THE FOLLOWING WAYS:

PRICE PER RATING POINT

PRICE PER AIRING

PRICE OF PACKAGE

WHEN PURCHASING AT THE PRICE PER RATING POINT, THEIR DELIVERY Is 100%
GUARANTEED FOR ALL ADVERTISEMENT FORMS, EXCLUDING PRODUCT PLACEMENT.
INFORMATION FOR ALL RATINGS AND MONITORING WILL BE REPORTED USING THE
DATA oF GARB AupieNcE MEASUREMENT BULGARIA. THE GUARANTEE OF RATING
POINTS APPLIES ONLY WHEN 7/8 TV EXECUTES THE DETAILED PLANNING BY DAYS
AND TIME SLOTS.

WHEN PURCHASING AT THE PRICE PER AIRING, THE CUSTOMERS CAN SELECT AN
UNLIMITED NUMBER OF SPECIFIC PROGRAMS WITHOUT A RATING POINTS GUARANTEE.
REGARDLESS OF THE PURCHASE TYPE, THE DIFFERENT COEFFICIENTS, SURCHARGES
AND ADDITIONAL TAXES DESCRIBED IN THE CURRENT POLICY SHOULD BE CHARGED
WHEN APPLICABLE. ALL TYPES OF DISCOUNTS DESCRIBED IN THE CURRENT POLICY
CAN BE APPLIED TO ANY PURCHASE IF THE REQUIRED CONDITIONS ARE MET.

WHEN PURCHASING ADVERTISING UNDER A PACKAGE, THE PLANNING OF THE
COMMERCIAL SPOTS IS MADE ENTIRELY BY 7/8 TV. THE ADVERTISER/AGENCY
STATES A PERIOD OF ADVERTISEMENT CAMPAIGN, CLIP LENGTH, AND BUDGET MUST BE
UTILIZED WITHIN 4 WEEKS PERIOD. IF THE ADVERTISEMENT CAMPAIGN IS LONGER
THAN THE 4-WEEKS PERIOD, THE AMOUNT SHOULD BE INCREASED PROPORTIONALLY
TO THE EXTENDED PERIOD. THE PURCHASE OF ADVERTISING TIME UNDER A PACKAGE
SHOULD BE VALID ONLY FOR AIRING COMMERCIAL SPOTS.

7/8 TV HAS THE RIGHT TO RELOCATE UP TO 15% OF THE TOTAL NUMBER OF BROAD-
CASTS, REQUESTED IN ACCORDANCE WITH THE AGREED TERMS BETWEEN THE
PARTIES, WITHOUT PRIOR APPROVAL OF THE ADVERTISER OR THE ADVERTISING/ME-
DIA AGENCY.

ALL PRICES ARE BASED ON A 30-SECOND COMMERCIAL.
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YACOBU Nnodcu
TENEBU3MATA NPOAABA PEKJIAMHOTO CU BPEME CIMPSIMO CJIEAHWUTE YACOBW
nosicu:

07:00 -13:00
13:00 -17:00
17:00 - 19:00
19:00 - 24:00
24:00 - 02:00
02:00 -07:00

OHeBeH

Cnepno6eneH
Mpen Mpanm Taum
Mpaium Taum
KbceH

YacoBu nosic

HouleH

Bcuruku PEKNTAMHM B/TOKOBE NMPEAU U B ONPEAENEHO NPEJABAHE CE ACOLIMMPAT
CbC CbOTBETHOTO NPEAABAHE. AKO HAYAJIOTO WM KPASIT HA MPEQABAHE CA HA
FTPAHUUATA MEXOY [OBA YACOBU TMNMOACHU, BCUYKWU PEKI/IAMHU BJIOKOBE,
ACOLIMMPAHU C OAOEHOTO NMPEQABAHE CE CYUTAT 3A U3NTbYEHU B YACOBUA NOAC
HA NPEOABAHETO, KbM KOETO CE YMACJIU TO.

KOE®PULIMEHTU

BbPXy OBATA BMAA LIEHW = 3A PEATUHI TOYKA U 3A U3JTbYBAHE, CE HAYUCNABAT
YETUPU BUOA KOEDULIMEHTU:

*MECEYHU KOE®ULMEHTU = HAUYUCHSIBAT CE CMPSIMO MECELIA, B KOWUTO LUE CE
WU3JTbYAT PEK/TIAMHUTE ®OPMMU;

*KOE®ULUMEHTU 3A AB/MKUHA = HAYMCHISIBAT CE CMPSIMO [Ob/DKMHATA HA
PEKJIAMHOTO MU3J/TbYUBAHE,

*KoE®ULUMEHTY 3A AP ®©OPMU = U3MON3BAT CE NPU ANTEPHATUBHUTE PEK/TAMHU
®OPMMU CMPAAMO KOHKPETHUSI ®OPMAT, KOUTO LLIE CE U3MOJM3BA;

*YTEXXHEHUS = M3MON3BAT CE TMPU )KEMAHUE 3A TAPAHTUPAHE HA
NPE®EPEHLUUANTHO NO3ULIUOHUPAHE UJTIU NPU HAJTMMUE HA CbBMECTHA PEKJIAMA C
AOPYT KJIUEHT.

MECEYHU KOE®ULIMEHTHU

TIME SLOTS
7/8 TV SELLS ITs ADVERTISING TIME WITH REGARDS TO THE FOLLOWING TIME
sLOTSs:

07:00 -13:00
13:00 -17:00
17:00 - 19:00
19:00 - 24:00
24:00 - 02:00
02:00 -07:00

Day Time1

Day Time 2
Pre-Prime Time
Prime Time
Late Time
Night Time

Time slot

ALL COMMERCIAL BREAKS BEFORE AND IN A GIVEN PROGRAM ARE ASSOCIATED WITH
THIS PROGRAM. IF THE BEGINNING/ END OF A PROGRAM IS ON THE VERGE OF ANY OF
THE TIME SLOTS, ALL ASSOCIATED BREAKS TO THE PROGRAM ARE CONSIDERED AS
AIRED IN THE TIME SLOT OF THE PROGRAM.

COEFFICIENTS

FOUR TYPES OF COEFFICIENTS ARE ACCRUED ON TOP OF THE BOTH THE PRICING PER
RATING POINT AND PER AIRING:

*MONTHLY COEFFICIENTS = CHARGED ACCORDING TO THE MONTH, DURING WHICH
ALL TYPES OF ADVERTISING FORMS WILL BE AIRED

*LENGTH COEFFICIENTS = CHARGED ACCORDING TO THE LENGTH OF THE SPECIFIC
COMMERCIAL SPOT

*AP FORMS COEFFICIENTS= USED FOR ALTERNATIVE ADVERTISING FORMS ACCOR-
DING TO THE SPECIFIC FORMAT USED

®SURCHARGES = USED TO ENSURE PREFERENTIAL POSITIONING OR IN THE PRESENCE
OF A JOINT COMMERCIAL WITH ANOTHER CUSTOMER-

MONTHLY COEFFICIENTS

MeceyHu KoethMLMEHTHU

Monthly Coefftients
AHy deB Map Anp Man IOHM onu ABr Cen OKT Hoe Oek
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
100% | 100% | 120% | 130% | 130% 125% | 100% 90% 120% | 130% | 135% 120%

7/8 TB onpPERENSI FOPHATA CKAJIA 3A U3UYUCNSIBAHE HA LIEHUTE HA PEKJIAMHUTE
WU3NbYBAHUSA MPE3 rOAUHATA. KOE®ULMEHTUTE CE NPUNATAT U KbM ABATA BUAA
LIEHU = HA PEMTUHT TOYKA U HA U3JTbUBAHE, CMOPEQ MECELIA HA U3JTbYBAHE, A
MPU NAKETUTE KbM EPOSl HA U3JTbYBAHE MO CbOTBETHUSA MAKET.

7/8 TV DETERMINES THE ABOVE SCALE FOR CALCULATING THE PRICES OF ALL
AIRING THROUGHOUT THE YEAR. THE COEFFICIENTS ARE APPLIED ON THE COST

PER RATING POINT AND PER AIRING ACCORDING TO THE SPECIFIC MONTH.

WITH THE PACKAGES, THEY ARE APPLIED TO THE NUMBER OF AIRINGS ACCORDING
TO THE RESPECTIVE PACKAGE.
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KOE®ULIMEHTU 3A Ab/DKUHA

7/8 TB onPEOENS CNEAHATA KOE®WLMEHTHA CKAJIA 3A W3UYUCNSIBAHE HA
LEHUTE HA PEKJIAMHUTE CMOTOBE, KOUTO CA C Ab/DKUHA, PA3IMYHA oT 30
CEKYHOM.

KOEDPULIMEHTU

LENGTH COEFFICIENTS
7/8 TV DETERMINES THE FOLLOWING SCALE FOR CALCULATING THE PRICE OF THE
COMMERCIAL SPOTS, WHOSE LENGTH IS DIFFERENT THAN 30 SECONDS.

Length Coeffients

3a usuncnsBaHe Ha LleHaTa Ha KiuMnoBe
€ AbJ/DKUHA, pasiuuHa oT 30 cek.*
AbmKuHa Koeduumenr AbvnxuHa Koeduumuenr
5 cek. 50% 35 cek. 120%
10 cek. 60% 40 cek. 130%
15 cek. 75% 45 cek. 160%
20 cek. 85% 50 cek. 180%
25 cek. 95% 55 cek. 190%
30 cek. 100% 60 cek. 200%

Length Coeffiient Length Coeffkient
5% spot 50% 35’ spot 120%
10”’ spot 60% 40’ spot 130%
15 spot 75% 45”’ spot 160%
20’ spot 85% 50’ spot 180%
25 spot 95% 55’ spot 190%
30’ spot 100% 60" spot 200%

CNOTOBETE € MEXXAWHHU Ab/MKUHU (MUHMMYM 3 CEKYHOM) CE 3AKPbLIISIBAT
KAKTO C/IEQBA: 3ABbLPIUBALMTE HA 1, 2, 6 U 7 = KbM MO HUCKATA, A HA 3,4, 8
1 9 = KbM NO-BUCOKATA CTOMHOCT.

LIEHATA 3A PEK/TAMHM CMOTOBE C ABL/DKUHA HAR 60 CEKYHOM CE U34YUCNSIBA
JIMHEMHO, KATO 3A PA3NIMKATA CNEfR 60-TA CEKYHOA 3A BA3A CE B3EMA LEEHATA
3A 30 cEKYHOM.

LIEHATA 3A U3NTBUBAHE HA EQHA MUHYTA MJIATEH PENOPTAX E 200% OT LEHATA
3A 30-CEKYHAEH CroT.

LIEHATA 3A M3NBUBAHE HAL EOHA MUHYTA MJATEH PEMNOPTAX CE U3UYUCISIBA
JIMHEMHO 3A PA3JIUKATA CJIE[, MbPBATA MUHYTA HA BA3A HA LIEHATA 3A EQHA
MMHYTA.

LIEHATA 3A 3ACHEMAHE U U3PABOTKA NNATEH PEMOPTAX E 500 nB. 3A reap
Coaousa u 800 ne. 3A u3ebH Coous.

3A KOE®UUMEHT 3A Ob/DKUHU, PA3JTMYHU OT FOPHUTE, MOXKE A CE OEbPHETE
KbM MPEACTABUTEN HA 7/8 TB.

THE SPOTS WITH DIFFERENT LENGTHS (OF MINIMUM 3 SECONDS) ARE CALCULATED
IN THE FOLLOWING WAY: THE ONES WHOSE LENGTH ENDS IN 1,2,6 AND 7 SHALL BE
ROUNDED TO THE LOWER PRICE AND THE ONE WITH LENGTH ENDING IN 3,4,8, AND
9 SHALL BE ROUNDED TO THE HIGHER PRICE.

THE PRICE FOR ADVERTISING SPOTS LONGER THAN 60 SECONDS IS CALCULATED
LINEARLY BY USING THE PRICE FOR 30 SECONDS AS A BASIS FOR THE DIFFERENCE
AFTER THE 60TH SECOND.

THE PRICE FOR BROADCASTING A PAID REPORT WITH A LENGTH OF 1 MINUTE Is
200% OF THE PRICE FOR A 30=SECOND SPOT.

THE PRICE FOR BROADCASTING A PAID REPORT MORE THAN ONE MINUTE IS CALCULA-
TED LINEARLY FOR THE DIFFERENCE AFTER THE FIRST MINUTE BASED ON THE PRICE
PER MINUTE.

THE PRICE FOR SHOOTING G AND MAKING A PAID REPORT Is BGN 500 For THE
city oF SorFiA AND BGN 800 For ouTsIDE SOFIA.

PLEASE cONTACT A 7/8 TV REPRESENTATIVE FOR THE COEFFICIENTS APPLIED TO
LENGTHS DIFFERENT THAN THE ONES DESCRIBED ABOVE.

 :
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KOE®PULIMEHTU 3A AP ®DOPMU

KOE®ULUMEHTHU
3a onpepensiHe LeHaTa Ha aNTepHaTUBHU peKnaMHu opmu (APD)

COEFFICIENTS AA FORMS

Coefftients AAFoms

MakcumanHa Type of AA Form Max Length Sec Coefftient

Apyru peknaMHu hopMu AbJIKUHA B KoeduumeHt 77477 Sponsorship tags 14 100%
KoMn/ieKT CIOHCOPCKM 3acTaBKu 7" +7" 14 100% Sponsored Promo (only content frame) 7 50%
|CnoHcopupan npoMoaHoHc (caMo 3acTaBKata) 7 50% 7"+7" Break IDs + VO 10 120%
KoMnJeKT Wanka pek/iaMa cbe 3ByK 7""+7" 10 120% 7"+7" Break IDs 10 100%
KoMnnekT wanka pexknama 6e3 3Byk 7" +7" 10 100% Content Split 10 100%
XopH3OHTaNHa + BepTUKaNnHa hopMa 10 100% Skyscraper 10 80%
BepTtuxkanHa cdopmMa (Skyscraper) 10 80% Cutin 10 80%
XopusoHTanHa hopmMa (Cut-in) 10 80% - — =
DUHaNHU HaANUCH 5-10 70% Flnal. SaRkons 210 0%
Hannnc 15 0% Caption 15 40%
OT6posBaHe 10 80% Countdown 10 80%
lEpaHn"paH 6brr 10 60% Branded bug 10 60%
|[Bpanpupan npomo 6br 10 50% [Branden Promo-bug 10 50%

7/8 TB ONPEOENS FOPHATA CKAJNIA 3A M3YUCNSIBAHE HA LEEHUTE HA
ANTEPHATUBHU PEKJTAMHU ®OPMU. 3A ®OPMMU, PA3JIMUYHU OT FOPHUTE, MOXE A
CE OBbPHETE KbM MPEACTABUTEN HA 7/8 TB.

CnOHCOPCKA 3ACTABKA (SPONS TAG) = ®OPMA HA CIMOHCOPCTBO C
NPOABLIMKUTENHOCT fio 14 (7+7) CEKYHAU, KOSITO CE U3JTbUBA NPEOU U CNER
OTHAENIHUTE YACTU HA NPEQABAHETO}

CnOHCOPUPAH NMPOMOAHOHC (BEPAHAMPAHO MPOMO) = PEKJIAMUPA KOHKPETHA
NMPOrPAMA U CbABPXA PEKJIAMHA YACT, KOSITO E C MPOABL/DKUTENHOCT Ao 7
CEKYHOM;

BPAHOVPAHA LUAMKA PEKJIAMA CbC WM BE3 3BYK (BREAK ID) = PEKNAMEH Knun
C MPOABLMKUTENHOCT A0 7 CEKYHAU U HAONUC PEKIIAMA, OTBAPSILL, U 3ATBAPSILL
PEKJIAMHUS BJOK}

XOPU3OHTANIHA + BEPTMKAJIHA PEKJIAMHA ®OPMA (SKYSCRAPER/CUT-IN) -
KPATKA CTATUYHA WM OAUHAMUYHA PEKJIAMHA ®OPMA C NPOOL/DKUTENHOCT O
10 CEKYHAM, KOSITO CE U3JTbUBA MO BPEME HA CbAbP)XAHUETO HA NMPEJABAHETO
C HALMWUC PEKJIAMA.

LIEHATA HA BNATOAPCTBEH HAAMWUC 3A MPEAOCTABEHO MOMELLEHUE, OBJEK/IO,
AKCECOAPU, TEXHUKA UJIU YCNIYTU 3A 3ACHEMAHE HA NMPEQABAHE BbB ®UHANTHUTE
MY HAAMWUCU C NPOAB/DKUTENHOCT A0 4 CEKYHAM, E NO AOrOBAPSIHE.

7/8 TB u3roTBsi MHAVMBMAYAJIHU LEHOBM MPEIJIOXKEHWUS 3A AJITEPHATUBHM
PEK/IAMHU ®OPMU.

7/8 TV DEFINES THE SCALE ABOVE FOR CALCULATING THE PRICE OF

ALTERNATIVE ADVERTISING FORMS. FOR ANY FORMS DIFFERENT FROM THE ONES
LISTED ABOVE, CONTACT A 7/8 TV SALES REPRESENTATIVE.

SPONSORSHIP TAGS = TYPE OF SPONSORSHIP WITH A DURATION UP To 14 (7+7)
SECONDS, WHICH AIRS BEFORE AND AFTER THE INDIVIDUAL PARTS OF THE PROGRAM.

SPONSORED PROMO (BRANDED PROMO) = ADVERTISES A SPECIFIC PROGRAM AND
CONTAINS A COMMERCIAL PART THAT LASTS UP TO 7 SECONDS.

BRreak ID wiTH orR WITHOUT VO Is AN ADVERTISING SPOT WITH DURATION LESS
THAN 7 SECONDS AND AN ADVERTISING BREAK, WHICH INTRODUCES AND CLOSES THE
ADVERTISING SPOT.

CONTENT SPLIT (SKYSCRAPER/CUT IN ) = A SHORT STATIC OR DYNAMIC ADVERTI-
SING, UP TO 10 SECONDS LONG AND AIRS DURING THE PROGRAM’S CONTENT, TITLED
ADVERTISEMENT.

THE PRICE OF A CAPTION FOR GRATITUDE LASTING UP TO 4 SECONDS IN THE FINAL
CAPTIONS OF A PROGRAM FOR A PROVIDED SPACE, CLOTHING, ACCESSORIES,
TECHNICAL EQUIPMENT OR SERVICES FOR ITS RECORDING IS NEGOTIABLE.

7/8 TV DEVELOPS INDIVIDUAL PRICING LISTS FOR ALTERNATIVE

ADVERTISING FORMS.

B

www.sedemosmi.tv
sales@sedemosmi.tv




YTEXXHEHUSA 3A PEKJIAMA U CITOHCOPCTBO

Bupa yTeXxHeHue HapueHka
N360p Ha peK/laMeH 6/10K 10%
N360p Ha NO3ULIMSA B peK/laMeH 610K 20%
MN360p Ha NO3ULIUA U peKJZlaMeH GNIoK 30%
MpedepeHunanHa no3muUmUs B 610K 30%
[Be peKk/iiaMM B €AMH 6/10K * 25%
CbBMECTHM peknaMu n[o 40%

* BbPXY LIEHATA HA BTOPUS CMOT

B cnyuyaAil, YE KJIMEHTBT XENAE [A KYNU KOHKPETEH PEK/IAMEH BJIOK WU
No3vUuus B BJNOK, CE NMPUJIATAT FOPHUTE HALEHKMW.

MPE®EPEHUMANIHUTE NO3ULMMU CA: MbPBA, BTOPA, MPEAMOCIEAHA U NOCNEQHA.
HAOLUEHKA 3A CbLBMECTHA PEKJAMA CE MPWJATA KOTATO B MATEPMANA
NMPUCHCTBA MAPKA HA APYT KIMEHT B 0 30% OT Ab/DKUHATA.

HAOLUEHKA 3A KOMBMHMPAHA PEKJIAMA CE MPWJIATA KOTATO NMPUCBHCTBUETO HA
OPYT K/IMEHT B MATEPUATA E B HARL 30% OT OABbJ/DKUMHATA.

BPYTHU LLEHU HA U3JTBUBAHE

OTOENHN U3NbYBAHUSA (BE3 OrPAHUYEHUE) B KOHKPETHU NMPEOABAHUSI MOTAT A
BbOAT 3AKYMEHWU, CMPSIMO BA3OBUTE BPYTHM LEHW, EE3 TAPAHTUPAHE HA
3PUTEJNICKA AYAUTOPUSI.

LIEHUTE CE O®UHANU3UPAT CJIEL HAUYUCNSAIBAHE HA BCUUYKU TMPWIOKUMU
KOE®ULIMEHTU, HAOLUEHKU U OTCTBIKU, ONUCAHU B HACTOSILLATA MOJNIUTUKA.
7/8 TB cu 3ANA3BA MPABOTO [IA OBSIBSIBA PA3JIMYHW LIEHW OT FOPHUTE 3A
CMELUMATHU NPOrPAMMU NPE3 FOAMHATA.

BEA30BU EPYTHU LIEHU HA PEUTUHI TOYKA

BaszoBa 6 Ha ueHa Ha PT

HacoBu nosicH |5 e e e ko 25-54
OHeBeH 550 520
Cnepo6eneH 620 580
Mpen NT 640 590
Mpaim Tanm 700 660
KbceH 680 360
HolueH 580 530

SURCHARGES FOR A COMMERCIAL AND SPONSORSHIP

Surcharges Suaheaﬂrge
Break 10%
Position in the break 20%
Position & Break 30%
Preferential position 30%
Twospots in one break * 25%
Co-Advertising up to 40%

*FOR THE SECOND SPOT

IN CASE THE CLIENT WANTS TO BUY A SPECIFIC COMMERCIAL BREAK OR A POSITION IN
SUCH, THE ABOVE SURCHARGES ARE APPLIED.

THE PREFERENTIAL POSITIONS ARE: FIRST, SECOND, SECOND TO LAST AND LAST.
Co-ADVERTISING SURCHARGE IS APPLIED IF ANOTHER CLIENT’S BRAND IS PRESENT IN
uP To 30% OF THE LENGTH OF THE COMMERCIAL MATERIAL.

COMBINED COMMERCIAL SURCHARGE APPLIES WHEN THE PRESENCE OF ANOTHER
CLIENT IN THE COMMERCIAL MATERIAL EXCEEDS 30% OF THE LENGTH.

GROSS PRICE

INDIVIDUAL BROADCASTS (WITHOUT RESTRICTION) IN SPECIFIC PROGRAMS CAN BE
PURCHASED ACCORDING TO THE BASE GROSS PRICES, WITHOUT THE GUARANTEE FOR
AN AUDIENCE-.

THE PRICES ARE FINALIZED AFTER ALL APPLICABLE COEFFICIENTS, SURCHARGES AND
DISCOUNTS, DESCRIBED IN THIS POLICY, ARE TAKEN INTO ACCOUNT.

7/8 TV HAS THE RIGHT TO ANNOUNCE DIFFERENT PRICES FROM THE ONES LISTED
ABOVE FOR ANY SPECIAL PROGRAMS THROUGHOUT THE YEAR.

GROSS CPP
- Base gross CPP
TmeSlos ATT5-49 All 25-54
DT 550 520
DT2 620 580
PPT 640 590
PT 700 660
LT 680 360
NT 580 530
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7/8 TB ONPEOENS TFOPHUTE EA30BU EPYTHM LEEHW HA PEWTMHI TOYKA HA
PEKJIAMHUTE U3TbUYBAHUS. LIEHUTE LUE EbOAT MPUNATAHM KbM FAPAHTUPAHUTE
PEMTUHI TOYKU 3A BCAKO EAHO NPEAABAHE OT TAPUMATA CJE[ HAUYUCTISIBAHE HA
BCUUKU MPUNIOXKUMU KOEDULMEHTU, HAOLUEHKM U OTCTBMKW, OMUCAHU B
HACTOSILLATA MONUTUKA. FAPAHTUPAHWUTE PEMTUHI TOYKU LUE BbOAT
OMOBECTSIBAHU 3A BCEKM MECEL, OT FOAMHATA, HAM-KbCHO EAHA CEAMMLA
MPEAU HAYAJIOTO HA MECELA.

OTCTbIKU

PEKNAMOOATENUTE W PEKJIAMHUTE ATEHLMM, KOUTO WMAT [OFOBOP 3A
M3NTBYBAHE HA TEJIEBU3MOHHM THPrOBCKM CbOBLLEHUS ¢ 7/8 TB, MOrAT AA CE
Bb3MOMN3BAT OT MPEAJIOKEHUTE MO=-HATATbK OTCTBMKUA MNPU MPUEMAHE W
CMNA3BAHE HA YCJIOBUAITA 3A TAXHOTO MPEAOCTABSIHE. PEKNAMHUTE ArEHUMM
MOTAT [A MOEMAT FAPAHLMUM U A MOAMUCBAT [OrOBOPU OT UMETO HA CBOMTE
KJMEHTU, AKO CA TMPEOBAPUTEJIHO OBJIACTEHM 3A TOBA U B PAMKUTE HA
NMPEAOCTABEHUTE MM MPABOMoluus. TMPEOOCTABAHETO U MONYYABAHETO, HA
KOSITO U OIA E OT U3EPOEHWUTE OTCTBbIMKW, HE E MPEABAPUTEJIHO YCJIOBUE 3A
CK/IOUYBAHE HA [JOrOBOP 3A M3JTbYBAHE HA TbPTOBCKU CbLOBLUEHUSA. Bcuuku
W3MON3BAHU OTCTBINKW CE CYMWUPAT U OBLUMSAT NMPOLEHT CE MPWIATA BbPXY
CbOTBETHWUS BUM EPYTHA LIEHA = 3A PEMTUHI TOYKA WU 3A U3JTbUYBAHE.

CTUMVJIUPALLIA OTCTDBIIKA:
®3A HOB K/MEHT B PASMEP HA 5% W CE NPENOCTABSI 3A BCEKM HOB
PEKJIAMOJIATEN

®3A VBEJIMMEHUE HA BIOAXETA CMPAMO TMNPEOXOAHATA TOAWHA, KOrATO

WHBECTULIMAITA E HE No-MANKo ot 20 000 ne. se3 [4C.

YBenuyeHme Ha
6GioaKeTa cnpsiMo | OTcTbNKa
2023r.
no 5% 5%
oT 5% no 10% 8%
Hap 10% 10%

OTCTBLNKA CE MPEOOCTABSl HA KJIMEHTW, KOUTO FEHEPUPAT PbCT B HETHATA
MHBECTMLMS 3A 2024 cnpsimo 2023r. MNP OOCTUrAHE/TAPAHTUPAHE HA
MO=BUCOK PbLCT, MO-BUCOKATA OTCTBMNKA BJIM3A B CWIA OT MECELA HA
FAPAHTUPAHETO/NMOCTUrAHETO BE3 MPEWU3UYACNSIBAHE HA MPEAXOAHW 3ASIBKM.
AKO rAPAHTUPAHUST PHCT HE E fIOCTUrHAT B KPASl HA TOAUHATA,, OTCTBINKATA CE
NMPEU3UYUCTISIBA CMPSIMO PEAJIHO NMOCTUIHATUSI OBEM.

7/8 TV DEFINES THE ABOVE GROSS COSTS PER RATING POINT OF THE AIRING DURING
THE YEAR. THE CPPs WiILL BE APPLIED TO THE GUARANTEED RATING POINTS FOR
EACH PROGRAM IN THE RATE CARD AFTER ALL APPLICABLE COEFFICIENTS,
SURCHARGES AND DISCOUNTS ARE TAKEN INTO ACCOUNT. THE GUARANTEED RATING
POINTS WILL BE PUBLISHED FOR EVERY MONTH OF THE YEAR, ONE WEEK BEFORE THE
BEGINNING OF EACH MONTH BY THE LATEST.

DISCOUNTS

ADVERTISERS AND ADVERTISING AGENCIES WHO HAVE SIGNED A CONTRACT FOR
BROADCASTING OF TV COMMERCIAL MESSAGES WITH 7/8 TV CAN TAKE ADVANTAGE
OF THE DISCOUNTS PROPOSED BELOW IF THEY ACCEPT AND COMPLY WITH THE
CONDITIONS FOR THEIR ACQUISITION. THE ADVERTISING AGENCIES CAN MAKE
GUARANTEES AND SIGN CONTRACTS ON BEHALF OF THEIR CLIENTS IN CASE THEY ARE
AUTHORIZED IN ADVANCE AND IF IT IS WITHIN THE PROVIDED POWERS.

THE PROVISION AND RECEIPT OF ANY OF THE LISTED DISCOUNTS IS NOT A CONDITION
FOR CREATING A CONTRACT FOR BROADCASTING COMMERCIALS. ALL USED DISCOUNTS
ARE COMBINED AND THE TOTAL PERCENTAGE IS APPLIED TO THE RESPECTIVE TYPE OF
GROSS PRICE, EITHER PER RATING POINT OR PER AIRING.

CLIENT FRIENDLY DISCOUNT:
*A 5% DISCOUNT FOR EVERY NEW CLIENT AND ADVERTISER

* APPLIED TO AN INCREASE IN BUDGET, WHEN COMPARED TO THE PREVIOUS YEAR AND
WHEN THE INVESTMENT IS NOT LESS THAN 20 OOOLv excLupiNng VAT

Budget increase -
compared to 2023 | Discount
Up to 5% 5%
From 5% to 10% 8%
More than 10% 10%

THE DISCOUNT IS APPLICABLE FOR EVERY CLIENT THAT GENERATES AN INCREASE IN THE
NET INVESTMENT FOR 2024 WHEN COMPARED TO THE PREVIOUS YEAR. IF THE INCREA-
SE 1S REACHED/GUARANTEED, THE HIGHER DISCOUNT IS TO BE ENFORCED FROM THE
EXACT MONTH THAT THE INCREASE IS GUARANTEED/REACHED WITHOUT
RECALCULATION OF PREVIOUS REQUESTS. IF THE GUARANTEED INCREASE IS

NOT REACHED AT THE END OF THE YEAR, THE DISCOUNT CHANGES ACCORDING TO

THE INCREASE THAT WAS ACHIEVED.

www.sedemosmi.tv

sales@sedemosmi.tv



KOMBUHUPAHA OTCTDBIKA:

OTCTBIKATA E B PASMEP HA 3% U CE NPEAOCTABS NMPU UHBECTULIUA HA MUHUMYM
5% OT EPYTHUS BIO[DKET B UHTEPHET CAWTA HA 7/8 TB.

OBEMHA OTCTbIIKA:

OTCTBMNKA 3A KYMYJIATUBEH OBEM = MPELOCTABSl CE CPELLY FAPAHTUPAHE HA
roguEH o6EM 3A NeEpMopA 1 aHyaPU = 31 gekemBrPu 2024. MNMPY rAPAHTUPAHE
HA MO-BUCOK OBEM, MO-BUCOKATA OTCTBMKA BJIM3A B CWIA OT MECELA HA
NMUCMEHOTO TAPAHTUPAHE BE3 [IA CE MPABW NMPEU3YUCNISIBAHE HA 3ASIBKUTE OT
NMPEAHUTE MECELUM. MPU HEU3MBNHEHUE HA FAPAHTUPAHUSI BIODKET B KPASl HA
rOOVHATA, OTCTBLMKATA CE MPEU3YUC/SIBA CMPSIMO PEAJIHO W3MbJIHEHUTE
YCJIOBUS MO JOrOBOPA.

HETHUAT BIOMXET E PABEH HA CYMATA OT BCUYKU CXEMWU, 3ASIBEHU U U3NTBYEHU
B MNPOrPAMATA HA 7/8 TB, cNEn HAYACNSIBAHE HA OTCTBMKM W MPEAM
HAuucnaeAHE HA AAC.

OTCTBINKA 3A OBEM HA KJ/IMEHT = BCUUYKWU YCI/TIOBUSA 3A OTOABAHE HA FOPHATA
OTCTBIMKA CA B CUJIA, HO CE OTYUTA OBEMA HA MHOMBUAVAJIEH KJIUEHT. LBETE
OTCTBLIMKU HE CE U3KJIIOYBAT B3AUMHO U MOTAT OA CE NON3BAT EQHOBPEMEHHO
NMPU U3MBJIHEHUE HA YCJTIOBUATA 3A OTOABAHETO UM.

B BPYTHUSI OBEM HE CE BKJ/IIOUYBAT MHBECTULIMU OT BAPTEPHM CMOPA3YMEHUS,
MEOWUAHU NAPTHbOPCTBA U TAKUBA, KOUTO HE CA EQEKTUBHO 3AM/IATEHU.

CKAJIA 3A USHUCNIABAHE HA OBEMHA OTCTbBIIKA

Ckana

3a o6eMHa OTCTbMNKa

6 000 -10 000 5%
10 001 - 20 001 6%

20 001-50 000 8%
50 001-80 000 10%
80 001 -120 000 15%
120 001 -200 000 20%
Haa 200 001 30%

COMBINED DISCOUNT:

THE 3% DISCOUNT IS APPLICABLE TO ANY INVESTMENT OF AT THE 5% OF THE GROSS
BUDGET TO THE WEBSITE oF 7/8 TV.

VOLUME DISCOUNT:

DISCOUNT FOR A CUMULATIVE VOLUME - BASED ON A GUARANTEE OF A YEARLY
VOLUME FOR THE PERIOD 1 JANUARY = 31 DECEMBER 2024. A GUARANTEE FOR A
HIGHER VOLUME RESULT IN A HIGHER DISCOUNT APPLIED DURING THE MONTH OF THE
WRITTEN GUARANTEE WITHOUT A RECALCULATION OF THE PREVIOUS REQUESTS. IF
THE GUARANTEED BUDGET IS NOT FULFILLED, THE DISCOUNT % IS DETERMINED BASED
ON THE FULFILLED REQUIREMENTS OF THE CONTRACT.

THE NET BUDGE EQUALS THE SUM OF ALL BROADCASTS, REQUESTED AND AIRED IN THE
PROGRAM OF 7/8 TV AFTER ACCRUAL OF DISCOUNTS AND BEFORE ACCRUAL OF
VAT.

DISCOUNT FOR INDIVIDUAL VOLUME = ALL REQUIREMENTS FOR THE DISCOUNT
DESCRIBED ABOVE APPLY, BUT THE INDIVIDUAL VOLUME IS TAKEN INTO ACCOUNT. THE
TWO DISCOUNTS ARE NOT MUTUALLY EXCLUSIVE AND CAN BE USED SIMULTANEOUSLY
WHEN THE REQUIREMENTS FOR THEIR GRANTING ARE FULFILLED.

INVESTMENTS FROM BARTER AGREEMENTS, MEDIA PARTNERSHIPS AND OTHERS NOT
EFFECTIVELY PAID ARE NOT INCLUDED IN THE GROSS VOLUME.

SCALE FOR CALCULATING A VOLUME DISCOUNT

Volume discount scale

6 000 -10 000

10 001 - 20 001 6%
20 001-50 000 8%
50 001-80 000 10%
80 001 -120 000 15%
120 001 - 200 000 20%
more than 200 001 30%

B
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ATEHTCKA OTCTDbIKA:

=OTCTbNKATA E B PASMEP HA 5% U CE NPEAOCTABSI HA PEKJIAMHU ATEHLIUM.
BcUYKM OTCTBNKU CE OTAABAT BbPXY EPYTHATA CYMA M CE HAUYMCHSIBAT
NOCNEAOBATE/THO (KVMV.HATVIBHO), KAKTO CA OMNMUCAHU.

OTCTDBIIKA 3A PAHHO [JOTOBAPSHE:

OTCTBLMNKATA CE MPEOOCTABSl HA KJIMEHTU, NOAMUCANU FOOMULLEH AOrOBOP MU
FAPAHTUPAJIU BIOIDKET 3A 2024 r.

B cPoK fio 31.12.2023 r. - B PASMEP HA 15%

B cPoK fio 31.01.2024 r. - B PA3MEP HA 10%

SAKJTIOYUTEJIHU YCJiOoBUA

Bcuuku cyMU, NOCOUYEHU B HACTOSILLATA MOJIMTUKA CA B EbJITAPCKU JIEBA U BE3
BilloueH AOC. HAcTosiWATA nonMTMKA HA 7/8 TB E BAnMAHA oo
31.12.2024r. 1 YPEXX[A YCJ/IOBUAITA 3A TbPITOBCKUTE CbOBLUEHUSl, U3JTBYEHU B
PAMKMUTE HA FOAIMHATA. TSl MOXE A EbAE NPOMEHEHA ¢ 14 fHU NPEAU3BECTUE
W LLE EbJIE ONMOBECTEHA HA CAWTA HA 7/8 TB.

AGENT DISCOUNT:

THis 5% DISCOUNT IS GIVEN TO ADVERTISING AGENCIES.
ALL DISCOUNTS ARE APPLIED TO THE GROSS SUM AND ARE CHARGED SEQUENTIALLY
(CUMULATIVELY) AS DESCRIBED.

EARLY SIGNING DISCOUNT:

THIS DISCOUNT IS GIVEN TO ALL CLIENTS WHO HAVE SIGNED ANNUAL AGREEMENTS FOR
2024

NOT LATER THAN 31 DEceMBER 2023 - RECEIVE 15% DISCOUNT

NOT LATER THAN 31 JENUARY 2024 - RECEIVE 10% DISCOUNT

FINAL CONDITIONS

ALL THE AMOUNTS SPECIFIED IN THE CURRENT SALES POLICY ARE IN BULGARIAN LEVS
AND ExcLUDE VAT. 7/8 TVv’s CURRENT POLICY IS VALID UNTIL 12/31/2024 anD
OUTLINES THE REGULATIONS FOR ALL COMMERCIAL MESSAGES AIRED DURING THE YEAR.
IT cAN BE CHANGED WITH A 14-DAY NOTICE AND WILL BE ANNOUNCED ON 7/8 Tv’s
WEBSITE.

!

www.sedemosmi.tv
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HauwuoHaneH [iBopel, Ha KynTypaTta National Palace of Culture, www.sedemosmi.tv
3ana 12, nnowapg Bvnrapua N2, 1463 Codua Hall 12, Bulgaria Sqr. 1463 Sofia .
sales@sedemosmi.tv

Ten: (+359) 2 42 000 81 Ph: (+359) 2 42 000 81
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